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How can email marketing boost my business?
You’re not alone. Plenty of savvy business minds
have pondered this question.

Like any smart business owner, you want to know the benefits of email marketing.
While the list of advantages is long, which we’ll cover here, one of the most
compelling reasons to use email marketing is its return on investment (ROI).

According to the Direct Marketing Association,
email marketing brings in about $40 for every
$1 you spend. That’s one of the highest ROIs
for any type of marketing.

Email ROI (per $1 spent)
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In addition to the impressive return on investment, we've also outlined five ways that email marketing can help you
decide on whether starting an email program is right for you.
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1. Email Marketing Can Increase Sales

You want your email efforts to pay off in sales. By sharing information about your business through emails,
you help customers see how valuable your product or service is. That leads to money in the cash register.
In a recent study, over 80% of digital shoppers said they are somewhat likely to extremely likely to make a
purchase after receiving personalized emails.

Likelihood that U.S. digital shoppers™ will purchase
more items™ after receiving Personalized Emails
About Products,” Dec 2013

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

% of total Extremely

likely
Not at all likely ~ 8%

18%

Very likely

17%

Somewhat likely

56%

Note: numbers may not add up to 100% due to rounding; *who shop online more than twice a month and have signed up to
receive promotional emails; **online or in a store; ***based on preferences and shopping habits

Source: Harris Interactive survey sponsored by Listrak, Jan 13, 2014 via www.eMarketer.com

What kinds of emails bring in the most dollars? The best way to increase sales through email marketing is to
send a variety of emails to your customers, but there are a few that generally help drive sales more than others:
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PROMOTIONAL EMAILS

Nothing entices a customer more than a great deal. Your customer saves a few bucks and your bottom line gets a
boost. Not bad, right? Keep in mind, promotional emails aren’t reserved for only things like, “Don’t miss our 50% off
sale.” A promotional email can offer other perks, too, like free shipping or a free product trial.

AAA Members Only

SAVE
40%

on your purchase” at FTD. b
Valid May 1—-May 9, 2013 -

Or call 800-SEND-FTD (800-736-3383)
and mention promo code 28450.

(Na prome code needed for web ordering.
Discount Is already applied }

P 1

NEW ARRIVAL EMAILS

When a hot, new item arrives at your business, an email spreads the word about this must-have product or
service. In the email, include a link so shoppers can make a purchase instantly.

INSIDE LINE

WEEK 9:

MESH
JACKETS

* SUMMER & HI-VIZ OPTIONS
* MULTI-SEASON & WATERPROOF
+7TOP BRANDS FEATURED

SHOP MESH JACKET GUIDE

VIEW REVZILLA'S 2014 MOTO GEAR GUIDE COLLECTION

Every email you send can get customers one step closer to making a purchase, which is why an assortment of
emails is the best strategy. Your messages help build trust, establish a stronger relationship, and improve brand
awareness — all of which play a role in your customers' purchasing process.
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2. Emails Keep Your Business Top of Mind

Email marketing can help your product or business stay memorable with your customers since they provide
gentle reminders about your business. Let's say you run an auto body shop and regularly email promotions
and car maintenance tips to your customers. When one of those customers gets in a fender bender, your
business springs to mind because of your consistent emails. As a result, they head to your shop for repairs.
That’s the power of emails — they help you stay in front of your customers. Here are two great options:

NEWSLETTERS

A company newsletter is a great way to update your customers about your business. The sky’s the limit for
newsletter content. You can talk about upcoming events, highlight employees, or offer product or service tips
and industry-specific news.

[ 0] wiweet (16] [ share
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EE News & Updates P Ty e

Check out a few articles we
have gotten excited about over
the past month:

This Week is Teacher Appreciation Week!

We want to thank all our teachers for the hard work they do, the
long hours they put in, the dedication and energy they provide on a
daily basis, and the sacrifices they make for their students. Thank Edutopia:
you, teachers, for the difference you make in the future. Our blog
post tomorrow will be dedicated to our teachers but follow our
to see all the teachers who have made a difference in
our lives.

Teach Thought:
Teachers Teach Each Other At OUSD EdTech Camp

I hella® Mind Shift:
Oakland

HOLIDAY AND SPECIAL OCCASION EMAILS

When a holiday rolls around, send your customers an email recognizing the special occasion. It can be
as short as three sentences, wishing everyone a Happy New Year, or a colorful banner that celebrates
the Fourth of July — perhaps even offering customers a discount. It can be a nontraditional holiday, too.
Either way, a holiday is a good reason to reach out to your customers.

000®

visit us online & in stores.
we’re staying open longer, just
for you (11aM-6pM)
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3. Sending Emails Regularly
Keeps Customers Coming Back

Email marketing helps you build a lasting relationship with your customers. You don’t just want one-time
customers; you want loyal customers who keep returning again and again. Smart email marketing can make
that goal a reality. By regularly reaching out to your customers, you encourage them to make another purchase.
What kinds of emails keep repeat business booming? Again, a variety is best, but there are a few emails in
particular, that help bring customers back into the sales cycle.

REORDER EMAILS

If you have a product or service that’s consistently needed, a reorder email is an excellent way to remind
customers it's time to purchase. For instance, if you sell printer cartridges, you can send an email to a customer
two weeks before the cartridge is set to run out. This requires some tracking, of course, but it's a great way to
encourage repeat business.

DELIVERY

% INCLUDED
B printerbasics

ok ko

Ink & Toner Cartridges Paper

0 0 0 D [

CLICK HERE TO REORDER

T1281 /213 /4 Compatible Epson BK /C /M /Y 4 ink Cart. Pack (T1285)

« This Offer Contains 4 Ink Cart.(s)

« 100% Printer Basics 2 year guarantee

« FirstClass Delivery Within The UK

+ Reduce Your Printing Costs

+ Secure Online Purchasing

« Quality Tested Replacement Ink Cart(s)
« Kinder To The Environment

“WE MISS YOU” EMAIL

When a customer has fallen off the sales grid for a while, you can send an email that encourages them to come
back. The email can say something as simple as, “We miss you.” You might include a discount to entice the
customer to come back.

Now Through June 4: Save 33% Not seeing images? Cick here

33% OFF

@ Safeguard Your Order*

Business Check & Banking Products  Business Forms  Business & Office Supplies  Promotional Products & Apparel

Isn’t It About TIME You
Came Back To Safeguard?

We'll make it worth your while by
taking 33% off your next order!*

Laser Checks Invoices & Statements

Deposit Slips Sales Forms
Stamps & Daters See More Products
Work Orders

33% OFF Your Order*
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4. Emails Establish Your Expertise

Email marketing can help you establish authority in your field. You want to show customers that you know
your business inside and out. Through creative emails you can showcase your knowledge without bragging.
The best way to do that is to send emails that provide value to your customers.

Plus, emails that provide value get shared. It’s like virtual word of mouth. When you send a customer an email
that’s helpful, he/she may forward it on to their friends and colleagues. You're establishing your business as a
leader in the industry and gaining customers. There’s an array of emails that can showcase your knowledge.
Here’s a look at three options:

PRODUCT OR SERVICE TIP EMAILS

Help your customers get more out of your product by giving them helpful advice. Offer maintenance tips
or highlight features of a product. For instance, if you sell silver jewelry, you can send emails that show
customers how to keep their accessories from tarnishing. If you sell cameras, show customers how to use
certain features.

INSIDE LINE

2014 MOTO GEAR GUIDES

;-i!;;r & < =~ TIRE
» ol r‘

L )
«TOP SPORT & HYPER SPORT PICKS
 TOURING & ADV RUBBER

p———— i\ 4B .BESTHARLEY OPTIONS
+TOP TIRE BRANDS FEATURED

SHOP TIRE GUIDE

INDUSTRY NEWS EMAILS

Give your customers information they care about by highlighting news in the industry. For example, if you sell
women’s clothing, you might send an email that highlights the season’s latest fashions. If you sell tax software,
send an email about new deductions.

EDUCATIONAL EMAILS

An educational-style email is an effective way to share news, tips, how-tos, helpful videos and new ideas.
The mix of information makes this type of email valuable and informative.

T—I\ousingAgain Bulletin

A monthly electronic bulletin highlighting what people are
doing to put housing back on the public agenda in Ontario,
across Canada and around the world.

Number 171 « May 2014

Feature:

Housing First
Research
Shows Positive
Results for
Homelessness
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5. Emails Establish & Nurture Relationships

[t's human nature to rely on those you trust. It's no different in business. You can use email to establish and
nurture a relationship with your customers. Think of emails as a virtual handshake or a conversation between
you and your customers. Emails give you a chance to make a personal connection. Whether you're courting
new customers or engaging with loyal ones, an email campaign is one of the best ways to build a relationship.
A variety of emails serve this purpose, but here are a few that are perfect for relationship building:

WELCOME EMAILS

When a new customer signs up for your email list, a welcome email can introduce them to the company and its
products or services, and potentially spur a second purchase.

o GET YOUR FREE
@Safeguard Print Guide Today!

Business Check & Banking Products  Business Forms  Business & Office Supplies  Promotional Products & Apparel

Welcome to Safeguard
Enjoy Your Free Gift

This superbly produced booklet is something you'll
want to keep and refer to again and again as you
work with your Safeguard consultant to harness
the power of print for your business. Call or email
your consultant today for your free copy, or:

CLICK HERE TO LEARN MORE &>

ANNIVERSARY EMAILS

Recognizing your customers' anniversary dates (or birthdays) is a great way to make them feel appreciated and
connected to your company. If that information isn’t available, think about sending an email recognizing your
own company’s anniversary. It’s a big piece of the relationship puzzle.

BORN 1996 §/7/.’ g gt

Y2 oM
Hre

CELEBRATING 18 YEARS OPDCIOUI BEER & DELICIOUS SHTICK. L'CHAIM!

SHMALTZ 1ST ANNIVERSARY PARTY

SATURDAY, MAY 17,1 PM -5 PM
CLAIM YOUR SEAT ON THE PARTY BUS FROM BROOKLYN

JOIN U5 AT IH[.‘HH[W[HY 0 CELEBRATE!

TESTIMONIAL EMAILS

Use email marketing to share customer reviews. By sharing a testimonial, you reaffirm your customers’ choice
in your business. That’s helpful when you're nurturing a relationship.
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10 Signs You Are Ready to Start Using
Email Marketing

1. You are looking for new ways to drive more sales.

2. You want to look more professional when you email and avoid using
Hotmail, Gmail, etc.

3. You plan and host several events every year.

4. Your customers frequently ask “Where can | sign up to get your newsletter?”
5. Your business depends on repeat business from loyal customers.

6. You are looking for a more cost-effective way to promote your business.
7.You want a reliable way to track the dollars you spend on marketing.

8. You have expertise in your industry and want to share your knowledge.

9. You want to strengthen customer relationships and build more loyalty.

10. You want a faster way to communicate with customers beyond your website.

GFB4EMGD GoSafeguard.com
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WAYS EMAIL CAN HELP
YOUR BUSINESS

CONNECT WITH YOUR SAFEGUARD
CONSULTANT FOR HELP REACHING
CUSTOMERS USING EMAIL

GoSafegquard.com ¢ 1.855.778.3124 @ Safeguard
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